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 Selected Works

I am a digital marketer with over 10 years of 
experience in social media marketing, paid 
advertising, SEO and other aspects of online 
marketing. I have been self-employed for many 
years and have worked remotely with many North 
American companies. I work with a collective of 
freelancers; designers, developers, content writers, 
market researchers and more. I strategise and 
coordinate all the campaigns. 

I am very honest about my work and set the right 
expectations. I do not like wasting anyone’s time, be 
it mine or others’. Please find below some selected 
works of mine. If you wish to talk further feel free to 
email me at hello@arunimadey.com. 

mailto:hello@arunimadey.com


Dbs Software & Services

● A document management systems company based in Florida, USA.
● Timeline: January 2021 - Present.
● I head their digital marketing campaigns which includes social media marketing, SEO, 

social media advertising, Google advertising and backlinking. I also coordinate any online 
events or PR scopes. 

● I work with a team of developers, designers, content writers to meet their marketing goals. 
● Average web traffic 275.79% since updating the website. 
● Average CPC for Google ads have decreased from $2 to $0.52.
● Website: https://www.dbsgroup.net/
● LinkedIn: https://www.linkedin.com/company/dbssoftwareandservices/about/
● Vimeo: https://vimeo.com/user138465100



Social Media Campaigns



Google Ad 
Campaigns



EK Step Foundation : 
Google Ad Campaign

● E-learning providers in Bangalore, India. 
● Timeline: March - September 2022.
● A short term project where I strategized, created and managed Google ad campaigns.
● Website: https://ekstep.org/ 
● Results: 

○ Website traffic increased 3 times  
○ avg. CPC went from $0.60 to $0.15.

Note: Original currency is in INR, converted to USD for presentation. 



 
   The ads



 Sani Amigo

● A tech based company in Toronto, Canada. 
● Timeline: June - November 2021.
● A short term project where I created social media 

campaigns for their crowdfunding project. I was also 
instrumental in creating social media advertising 
campaigns. 

● Website: 
https://www.indiegogo.com/projects/sani-amigo--2#/

● LinkedIn: 
https://www.linkedin.com/company/dbssoftwareandser
vices/about/

● Instagram: 
https://www.instagram.com/saniamigo_official/?hl=en



Social Media Campaigns



Titan Law : 
Google Ad Campaign

● An immigration law firm based out of Vancouver, Canada.
● Timeline: July 2020 - November 2020.
● A short term project where I strategised, created and managed Google ad campaigns. 
● Website: https://www.titanlaw.ca/
● Results: 

○ There was a 95% rise in web traffic due to the ads.
○ The bounce rate is at 68%. 
○ 32 forms of enquiry had been filled up, having doubled since July 2020.
○ 25% of the forms that were filled have led to conversion.

https://www.titanlaw.ca/


 
   The ads



   Incredible Marketing: Feb 2018 - Sept 2020

Incredible Marketing is a marketing agency, based in southern California, catering mainly to 
the medical industry. I have worked with them in-person for a year and then remotely from 
India for the remaining years. I started off as a social media assistant, and was promoted in 
January 2019, as their lead social media ads specialist.

Job Role:
● Instrumental in setting up many of the processes in their online ads department. 
● Created strategies for clients and also created simple processes that everyone on the 

team could follow. 
● Introduced multiple web applications which helped automate many of the steps that 

improved our ROI and gave the team more time to concentrate on the creatives and 
ads. 

● Zapier was one such web application that was used for automating leads captured 
through our ads. 

● Handled the backend work, including talking to Support and dealing with any technical 
issues with the applications. 



Due to the ad strategies I implemented, most of the company’s established clients saw an 
average of 30% - 35% growth in lead generation. 

The company also had a partner program with various medical devices, where-in, on 
purchase of the device, the new owners were offered 3 months of trial marketing campaigns, 
which included websites, social media ads, and email marketing.

I was in charge of lead generation and conversion through online ads. During my tenure with 
the company, average of 18% of all trial clients converted to full time status only on the merit 
and success of their ad campaigns. 

In the time I was with the agency, I have worked on hundreds of clients and a few hundred ad 
campaigns, sometimes simultaneously. Though the quantity of work was tremendous at 
times, I tried never to compromise with the quality of work. 

In the following slides, I have included ads from a few selected clients. 



 Dr. Sheena Kong
● Instagram ads
● Timeline: 3 months 
● Goal: Generate leads through form fill up
● Results: 300+ forms filled up



● Instagram and Facebook ads
● Timeline: 3 months 
● Goal: To educate the audience of their 

new device and to get them to sign up
● Result: More than 40% of the audience, 

who saw the ads signed up

Adult and Pediatric 
Dermatology







Renew MD Spa and Aesthetics
● Facebook & Instagram ads with a 

special campaign for only Facebook, 
since majority of the targeted audience 
were much older

● Timeline: 3 months 
● Goal: Educate the audience about the 

new device and to generate lead
● Since the client was more keen on 

increasing traffic on their new website, 
that is what we focused on for the first 
month. For the next two months, focus 
was on lead generation

● More than 70% of the web traffic came 
from the social media ads







Service Tracking System: March 2015 - Nov 2016

Service Tracking Systems (STS) is a hospitality service technology company focused on 
solutions that increase productivity, reduce liabilities, track inventory and elevate the 
customer service experience. The company's fully integrated product line includes proprietary 
first-to-market applications such as today’s high-tech valet parking, bell-desk, vehicle 
inspection and room service management systems.

Job Role:
● I headed their digital marketing department and instrumental in setting up their entire 

online presence. 
● I used to report directly to the CEO of the company. 
● I worked with designers, copywriters and developers from various countries and 

coordinated the entire online strategy. I would be the one to ideate and they would 
execute them.

● In the following slides, I have included some social media posts that I had ideated and a 
designer created. I have also included links to videos that were created under my 
supervision. 







https://www.linkedin.com/company/service-tracking-systems/?feedView=images

https://www.youtube.com/watch?v=QwwgEj8OXpI&ab_channel=ServiceTrackingSystems.Inc.

https://www.youtube.com/watch?v=8GVZFtgMotA&ab_channel=ServiceTrackingSystems.Inc.

https://www.youtube.com/watch?v=NnJ4NlRneW4&ab_channel=ServiceTrackingSystems.Inc.

https://www.youtube.com/watch?v=6tfP1l9eY1U&ab_channel=ServiceTrackingSystems.Inc.

 Links - LinkedIn & YouTube

https://www.linkedin.com/company/service-tracking-systems/?feedView=images
https://www.youtube.com/watch?v=QwwgEj8OXpI&ab_channel=ServiceTrackingSystems.Inc.
https://www.youtube.com/watch?v=8GVZFtgMotA&ab_channel=ServiceTrackingSystems.Inc.
https://www.youtube.com/watch?v=NnJ4NlRneW4&ab_channel=ServiceTrackingSystems.Inc.
https://www.youtube.com/watch?v=6tfP1l9eY1U&ab_channel=ServiceTrackingSystems.Inc.


Thank you


